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The committee met at 0900 in room 151 and by video
conference.

The Chair (Mr. Amarjot Sandhu): Good morning,
everyone, I call this meeting to order now. We are meeting
for hearings on the tourism sector as part of the study of
the recommendations relating to the Economic and Fiscal
Update Act, 2020, and the impacts of the COVID-19 crisis
on certain sectors of the economy.

Today’s proceedings will be available on the Legisla-
tive Assembly’s website and television channel.

We have the following members in the room: MPP Stan
Cho and MPP Sandy Shaw; and the following members
participating remotely: We have MPP Crawford, MPP
Hunter, MPP Piccini, MPP Roberts, MPP Schreiner, MPP
Skelly, MPP Smith, MPP Blais, MPP Fife, MPP Khanjin,
MPP Lindo and MPP Rasheed.

We are also joined by staff from legislative research,
Hansard, interpretation, and broadcast and recording.

To make sure that everyone can understand what is
going on, it is important that all participants speak slowly
and clearly. Please wait until I recognize you before start-
ing to speak. Since it could take a little time for your audio
and video to come up after I recognize you, please take a
brief pause before beginning. As always, all comments by
members and witnesses should go through the Chair.

SUBCOMMITTEE REPORT

The Chair (Mr. Amarjot Sandhu): I have one other
item to mention before we begin. As mentioned previous-
ly, the order of the House dated May 12, 2020, gives the
subcommittee the authority to determine how to proceed
with the study. We will not need to vote on this report, but
I will read it into the record to make sure all members are
aware of the contents.

Y our subcommittee on committee business met on June
1, 2020, to consider the method of proceeding on the
orders of the House dated March 25 and May 12, 2020,
relating to the study of the recommendations relating to
the Economic and Fiscal Update Act, 2020 and the
impacts of the COVID-19 crisis on certain sectors of the
economy, and determined the following:

(1) That the committee continue to meet for hearings on
the tourism sector from 6:30 p.m. to 9:30 p.m. on June 4,
2020.

(2) That the committee meet for report writing on the
recommendations relating to the Economic and Fiscal
Update Act, 2020 on June 11, 2020, from 9 a.m. to 12 p.m.

(3) That the committee meet for further hearings on the
tourism sector from 1 p.m. to 6 p.m. on June 11, 2020;
from 9 am. to 12 p.m. and 1 p.m. to 6 p.m. on June 18,
2020; from 9 a.m. to 12 p.m. and 1 p.m. to 6 p.m. on June
19, 2020; and from 9 a.m. to 12 p.m. and 1 p.m. to 6 p.m.
on June 22, 2020.

(4) That for hearings on June 11, June 18, June 19 and
June 22, 2020, interested presenters also be scheduled in
groups of three for each one-hour time slot, with seven
minutes each for their presentations and 39 minutes for
questioning for all three witnesses, divided into two
rounds of six and a half minutes for each of the govern-
ment, the official opposition, and the independent mem-
bers as a group.

(5) That interested presenters be arranged into groups
of three chronologically, based on the order that their re-
quests to appear were submitted instead of being arranged
into groups based on lists from the government, the
official opposition, and the independent members as a
group.

Are there any questions before we begin?

Interjection.

The Chair (Mr. Amarjot Sandhu): I apologize; I
missed two members. We also have MPP Paul Miller and
MPP Jennie Stevens. They are also present, joining virtu-
ally. And also, MPP Norm Miller; sorry about that.

COVID-19 STUDY

MINISTRY OF HERITAGE, SPORT,
TOURISM AND CULTURE INDUSTRIES

The Chair (Mr. Amarjot Sandhu): Are there any
questions? Seeing none, [ will now call on the Honourable
Lisa MacLeod, Minister of Heritage, Sport, Tourism and
Culture Industries, to please come forward. You will have
15 minutes for your presentation, followed by 15 minutes
of questions from each of the government, the official
opposition, and the independent members as a group. I will
give the members reminders of the time remaining during
the questions.

Minister, the floor is yours.

Hon. Lisa MacLeod: Thank you very much, Chair.
Colleagues, thank you for the opportunity to present today.
Before I begin, I would like to personally thank the staff
at my ministry and all those who have engaged with us
over the past several months during these difficult days. If
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pressure makes diamonds, then my ministry and our
sectors are full of gems.

I’1l take a few moments to speak broadly on the impacts
of COVID-19 on our sectors and then speak more specif-
ically about the tourism, hospitality and foodservice
sectors. Given that we will be dealing with the sector
analysis on culture, heritage and sport later, I’ll reserve a
more detailed accounting for you on them later.

Because these are not normal times, I will not be sugar-
coating what we’re dealing with. While COVID-19 has hit
everybody hard, my ministry oversees sectors that have
been shattered. Let me begin with a benchmark.

Prior to COVID-19, the ministry’s partners delivered a
spectacular double bottom line: an economic bottom line
and a social one. The economic bottom line included $75
billion in economic activity and employed hundreds of
thousands of people in every single community across our
province. To put this into perspective, $75 billion is larger
than the forestry, mining and agricultural sectors put
together and larger than the GDP of Manitoba. We were
leading in growth and creativity at that time, prior to
COVID-19.

We also witnessed the social bottom line in heritage
sectors that connected us to our storied past. We witnessed
it in thriving arts communities that enriched our quality of
life. We witnessed them in organized sport, whether as
fans of a professional sports team that brought us together
or in amateur sports. Whether you’re talking about a big
Hollywood film or a local community theatre, the people
who work and volunteer in our cultural, heritage, arts and
sports industries are the people who have always made
Ontario a better place to live, to work and to visit.

Today, these people are hurting. I'm determined to do
everything I can to get them back on their feet.

Going into this crisis, let me tell you where we stood.
Overall, the ministry budget is $1.6 billion, up $200
million from last year. It supports and has oversight over
18 agencies, including the Toronto and Ottawa convention
centres; the Art Gallery of Ontario; the Royal Ontario
Museum; the science centres in Toronto and in the north;
the McMichael gallery; the Royal Botanical Gardens; On-
tario Place; library south; library north; two park commis-
sions, one on the St. Lawrence, the other in Niagara; and
our granting agencies Destination Ontario, who is joining
me today, Ontario Creates, the Ontario Arts Council, the
Ontario Trillium Foundation and the Ontario Heritage
Trust.

We fund 250 festivals a year, 176 heritage organiza-
tions, 376 public libraries, 166 community museums and
12 heritage organizations. We also include support for the
Ontario Cultural Attractions Fund, the new Tourism De-
velopment and Recovery Fund, the Ontario Music
Investment Fund, and a multitude of sport organizations,
including 68 provincial sport organizations, 117 different
after-school programs, Indigenous sport and wellness, and
the Special Olympics.

This ministry also runs the Honours and Awards Secre-
tariat, which includes the Volunteer Service Awards, the

prestigious Order of Ontario and many other recognitions.
And we are building the Afghanistan War Memorial.

As you can see, the ministry supports the pride of
people and the pride of place in Ontario, while at the same
time growing the economy. This dual mandate is what
guides our work and helps us measure our success. This
double bottom line should be a source of pride for every
MPP, but it is a bottom line that is fragile right now.

Due to COVID-19, bars and restaurants find them-
selves shuttered for everything but takeout and delivery.
Our libraries are restricted to curbside pickup. Sports,
from our Timbits Hockey to our Toronto Raptors, find
themselves on the sidelines. Our airlines are grounded.
Attractions, from walking tours to Wonderland, are
closed. Musicians and theatre employees who depend on
live performances have lost their income. All of the small
businesses and suppliers who directly and indirectly
depend on these industries to stay open are also on the
ropes. The very people who drive our economy and our
visitor rates have been driven out of their livelihoods by
COVID-19.

Our government stands by the decision to put in place
restrictions so that we could save lives. We’re prepared to
act immediately to reopen even more of the economy
based on the advice of medical experts who are carefully
assessing the risks. But none of us should be naive to the
fact that there will be lasting damage, that many customers
are rethinking their old habits, that restaurant and music
venues will not be filled any time soon, and that with
international travel restricted, we cannot expect a return to
previous levels of foreign or domestic tourism any time
soon.

0910

Consider a Music Canada study that found that 43% of
Canadians “said it would take six months or more before
they would feel comfortable going to a music festival or a
concert in a large venue. Another quarter said that they
may never feel comfortable going to those types of events
again.” This is the challenge that keeps me up at night, but
it is also what gets me up in the morning, because we have
a real opportunity together in the recovery and rebuilding.
But it’s going to take a lot of hard work and a lot of smart
ideas, because the urgency is real. The ministry deals with
the ultimate small business sector, who will need help with
liquidity, with regulatory changes and with commercial
rent relaxation.

With COVID-19, we are tracking $20 billion at least in
economic losses within these sectors. According to the
C.D. Howe Institute, four of the seven hardest-hit sectors
were aligned with this ministry. They are transportation
and sightseeing tours, air transportation, accommodations
and food services, and arts, recreation and entertainment.
Consider this figure alone: In the month of March, this
province lost 400,000 jobs, and we estimate that 350,000
of them came from our tourism and hospitality sectors and
our cultural industries. We were hit first and we were hit
hardest, and it’s going to take the longest for our sectors to
recover.

Make no mistake; we are the canary in the coal mine of
COVID-19 in what I refer to as a triple threat: the public
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health crisis, the economic crisis that followed, and the
social crisis—a social crisis that will impact our recovery
due to the reality of social distancing, the inability to mass
gather, and the likelihood of fear and stigma of a social
return to dining in, attending a festival or watching your
favourite hockey team in the near and medium term. This
triple threat was both my worst nightmare and my focal
point in early January, as I first began to turn the ministry’s
attention to COVID-19 as it ravaged countries a world
away. I’m pleased that my deputy minister, Nancy
Matthews, is here. That work began with her and me.

Some examples of how this triple threat has impacted
tourism and hospitality include:

Hotel occupancy in April was at 13.8%, down from
62.5% a year earlier.

Restaurants Canada estimates that we have lost 300,000
jobs in that sector, just in this province.

The Conference Board of Canada reports airlines losing
13 million seats—11 million just in May and April.

Indigenous Tourism Ontario projects $330 million in
losses.

Tourism Toronto estimates a $5.6-billion loss, while
my hometown of Ottawa projects at least $1 billion in
economic loss.

The Tourism Industry Association of Ontario, who
you’ll hear from later today, estimates that more than 65%
of tourism industry operators are closed right now, hope-
fully only temporarily.

And still the continuing impact of the COVID-19 triple
threat has yet to be fully experienced. The pandemic has
struck on the cusp of a busy summer season which
accounts for 40% of visitor spending in the province of
Ontario. The depth and the length of this crisis far exceeds
previous downturns, and current estimates suggest it may
be 2024 before tourism spending will recover to 2019
levels. This is devastating and it will require all hands on
deck for us to collectively navigate the storm and turn this
ship around.

As I'm reminded by Tony, one of our ministry staff
from Sault Ste. Marie, on a recent visit to his community,
tourism is the one industry that keeps going in every
community regardless of where other industries are, but
right now tourism is the one that needs help. We will need
the government, we will need other industries and we will
need Ontarians to help this sector out in what will likely
be a very long road to recovery by overcoming health chal-
lenges, dealing with a new economic reality and adapting
to social restrictions which will inhibit consumer confi-
dence.

First let me explain the concrete steps the ministry has
taken in the immediate crisis, before discussing our
longer-term strategies. Work started in January, when |
requested the ministry review the SARS recovery model.

The Chair (Mr. Amarjot Sandhu): Five minutes left.

Hon. Lisa MacLeod: At that time, I reached out to
former culture and tourism ministers from the SARS
crisis, David Tsubouchi and Brian Coburn, seeking their
guidance and advice. By mid-February, our ministry
began to assemble informal tables with these ministry

sectors to understand real-time data from their internation-
al partners in what we thought would be a SARS-like
crisis. Even with this planning, however, there is no
guidebook. As one of my ministerial advisory panellists in
the airline industry said, it is like flying a plane as you
build it.

COVID-19’s public health crisis became an economic
crisis for this province on March 12. Its impact and the
social crisis will endure likely long after the disease has
been eradicated. That said, we are leaving no stone un-
turned within the ministry.

Since that time, the ministry has held five different
telephone town halls with over 1,000 stakeholders. We es-
tablished 14 ministerial advisory committees for every-
thing from airlines and hotels to tourism leaders. I’ve done
town halls virtually with 13 regional tourism areas. |
appointed MPP Norm Miller to undertake a consultation
throughout the province. And as importantly, I’ve taken
the advice of Niagara Falls mayor Jim Diodati, who said
to me that this is a time to plan, not to panic.

Over the past three months, these are the specific steps
that we have taken: We tripled the Tourism Development
and Recovery Fund, from $500,000 to $1.5 million.
Destination Ontario is developing a marketing plan with
TIAO and our 13 RTOs. Our funding will flow. We will
continue to fund more. We supported our foodservice
sector by allowing licensed restaurants to sell and deliver
unopened alcohol. We earmarked $341 million to support
hotels that are assisting overcapacity in our hospitals. The
Ontario Cultural Attractions Fund, Destination Ontario,
Ontario Creates, the Ontario Trillium Foundation and the
Ontario Arts Council continue to flow money despite
cancellations. We’re continuing investments in Celebrate
Ontario and sport hosting. We developed ontario.live, an
online marketplace for tourism and arts. We engaged the
Ministry of Labour to build rigorous protocols for a return
to work in our sectors, and we continue to work on adapt-
ing new and creative opportunities. We have flowed over
$210 million in the last two months to our sectors.

We recognize that there is more to do, and we know that
we are only at the beginning of what will be a long-time
recovery, but there is a path forward. I’ve instructed the
ministry to develop and build out a five-year plan that will
help us recover, rebuild and then re-emerge as a premier
visitor destination in the world. To do this, in the immedi-
ate term, we will recover by encouraging “support local”
campaigns, like we have seen in Ottawa, Blue Mountain
and other parts of the province. We will also promote
digital tourism, as we’ve seen with Science North and the
tulip festival, and drive-in and drive-through experiences
like we’ve seen at the Toronto Zoo and our existing 16
drive-ins. This phase will be important as we gradually
reopen the economy and begin to address the impacts.

The Chair (Mr. Amarjot Sandhu): Two minutes.

Hon. Lisa MacLeod: Thank you. In the medium term,
we will focus rebuilding with staycations and domestic
travel, encouraging Ontarians and other Canadians to visit
our destinations. We are working with Destination Canada
to build that strategy. And there’s already excitement for



F-1326

STANDING COMMITTEE ON FINANCE AND ECONOMIC AFFAIRS

4 JUNE 2020

2021. We have the 50th anniversary of Ontario Place, the
50th anniversary of the Junos, the 54th Canada Games and
the 109th Grey Cup coming. I can’t wait to hear from
every member of this committee about how we can sup-
port your communities in this pivotal year.

Finally, in the longer term, as confidence builds and as
we re-emerge as a top destination for international visitors
and our airline capacity reaches pre-COVID-19 levels,
we’re going to be ready. I’ve always said that we are the
world in one province, and we will be ready when Ontario
is ready to welcome them back. But colleagues, we do not
have a silver bullet to fix the tourism industry overnight.

The Chair (Mr. Amarjot Sandhu): One minute.

Hon. Lisa MacLeod: No one does, I assure you.
Together, on all sides of the aisle, and working with the
best minds in their collective fields within these sectors,
we will have a gold-standard plan to deal with the triple
threat of COVID-19.

I welcome your questions and concerns, but more
importantly, I welcome your ideas on how we can get
through this together.

Thank you, Chair.

The Chair (Mr. Amarjot Sandhu): Thank you so
much, Minister.

We’ll start this round of questions with the official
opposition. MPP Shaw.

Ms. Sandy Shaw: Thank you very much, Minister, for
your presentation. Deputy Minister, [ appreciate you being
here. It is a shocking picture, and we understand the scope
and the scale of this tsunami of economic damage.

I just want to start by saying that I raised my children
in the home of an artist in Hamilton. In fact, in Hamilton,
we have a huge, vibrant artist community, a music
community—there’s my ex-husband, Tom Wilson, a Juno
winner—and they are innovating. They’re coming up with
ways to continue to have music events and to have arts
events, despite what we’re facing. They’re going online.

What [ want to focus on is that the tourism industry and
the arts industry—there are organizations small and large,
and they’re entrepreneurs, but they’re individuals. I appre-
ciate all the supports that you’re putting in place, and the
five-year plan sounds fantastic, but right now we have
individuals who are struggling to pay the rent, to keep the
doors open, to stay in this industry. As you know and |
know, it’s not easy to raise a family in the arts industry.
0920

So my question to you is: What direct supports is this
government prepared to provide to individuals and busi-
nesses—direct supports—that can put money in their
pockets to feed their families, to keep open? We’ve heard
a lot from the minister about deferred payments and
deferred taxes, but what we need to know is what the
Premier was famous for saying: “We’re going to put
money in the pockets of the little guy.” That little guy
could use some money in their pockets right now.

Hon. Lisa MacLeod: Actually, MPP Shaw, that’s a
great question. | think the culture industries certainly do
play an important role within the tourism sector as well. If
you look at, for example, Canadian live music, it’s an

area—Erin Benjamin I work with quite a bit—to talk not
only about the cultural side of it but the actual business
aspect. Graham Henderson of Music Canada often likes to
say that every artist employs about three people, and I
think that’s really important.

So let me tell you what we’re doing. I hope you’ll check
out—and we’ll be launching it live, but I'm going to
bigfoot my own announcement—Ontario.live. When you
go to Ontario.live, we’re providing an online, digital space
for content, for creators such as your ex-husband and for
others, and then we will also provide them with the ability
to do online concerts.

The ministry has partnered with a group called
MusicTogether. We invested $150,000 directly into that
organization to match funds that were raised through the
music community in order to put on live concerts. Each
person who is successful in their application—I want to
call it Arts and Crafts who’s running this.

Interjection: Yes.

Hon. Lisa MacLeod: Arts and Crafts. Each person
who’s successful will receive $1,000 to be able to perform
a concert from the safety of their own home. I’ve watched
a few. I watched Maestro Fresh Wes, by the way—1990s
kid. We’re able to provide them with that $1,000, but
we’re also allowing them the ability to sell merchandise
and take donations to get money into their pocket that way.

The other part of that, MPP Shaw, is that we instructed
our agencies the Ontario Arts Council and Ontario Creates
to get money out the door now so that we can preserve and
protect those artists who are working and need some
support. We recognize that there has been a great deal of
federal support through the wage subsidy and through the
CERB and others, but we think it’s important to continue
to foster that creativity right now, because I think you and
I would both agree that we’ll need something when we get
through this. We need cultural institutions and tourism
attractions to be left when we get through this. That’s
really important.

The final point on that is we changed the Ontario Music
Fund to be called the Ontario Music Investment Fund so
that we would get matching dollars in there so that we
could leverage our music fund to not only be a $7-million
fund but to be a $14-million fund. Those applications have
started this month—actually, last month, in May.

Ms. Sandy Shaw: Thanks, Minister. I appreciate it,
because we want to have the arts industry left standing
after this. We’re three months in and some of these busi-
nesses are folding, so I appreciate that investment.

I want to talk about—one of the largest calls we’re
hearing is that people are looking for rent relief. Really,
essentially, they’re looking for a moratorium on commer-
cial evictions. There are a number of letters I have here,
and you’ve received them.

There’s a letter from the Ontario Chamber of Com-
merce that says that they would like to see a halt on
residential evictions to commercial tenants.

There’s a letter here, signed by a number of folks, to the
Premier. It’s the Canadian Federation of Independent
Business, Restaurants Canada and the Retail Council of
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Canada, who are saying that the number one concern is
rent payments. They have in bold here, “Put in place
temporary commercial eviction protection for tenants.”

And then you have a letter here signed by the Ontario
BIA Association, the economic developers association
and the Tourism Industry Association of Ontario, which
you’ve mentioned, and they’re also saying, “Freeze rent
evictions by passing legislation for a moratorium on
commercial evictions.”

Finally, our own MPP Catherine Fife has called on this
government to legislate eviction protection for eligible
businesses. Really, we’re strongly urging you, on this side
of the government, to legislate eviction protections for
Ontario businesses, because this is going to be key to the
economic renewal and the plans that you’ve just described.

The Chair (Mr. Amarjot Sandhu): Ten minutes.

Hon. Lisa MacLeod: Yes, thank you very much, MPP
Shaw. This is something, obviously, that hit us immediate-
ly in March. I always think of my friend Glen Shackleton
of the Haunted Walk in Ottawa being the first to raise it, |
think on our first telephone town hall. He is actually the
reason we changed the Tourism Development Fund to the
Tourism Development and Recovery Fund and tripled it,
because some of these guys were losing their shirts as
early as March.

I can say, in working with the tourism industry, work-
ing with live music, working with the business improve-
ment areas and our restaurateurs, this is something we
have heard loud and clear, which is why our finance min-
ister, Minister Phillips, was working very hard with the
federal government over the new program. Our Minister
of Municipal Affairs and Housing, Minister Clark, has
been working with us on this as well.

I think the Premier was pretty clear yesterday that he is
not going to see a collapse in these industries because
landlords aren’t playing ball. So if he has to take action,
he has indicated that he will, and—

Ms. Sandy Shaw: Thank you, Minister. ’'m going to
interrupt you, and I’m so sorry for that, because time is
short.

Hon. Lisa MacLeod: Sure.

Ms. Sandy Shaw: But we look forward to seeing not
just tough talk, but actual legislation to protect residential
tenants and commercial tenants.

I’m going to pass this to MPP Miller right now. Time
runs so quickly.

Hon. Lisa MacLeod: Uh-oh. One of my favourite
people—where are you?

The Chair (Mr. Amarjot Sandhu): All right, we’ll go
to MPP Miller.

Hon. Lisa MacLeod: I think you’re on mute.

The Chair (Mr. Amarjot Sandhu): MPP Miller,
you’re still muted, actually. Can you unmute, please?

Mr. Paul Miller: Yes, good morning. Good morning,
Minister.

Minister, my first question: We are currently at the be-
ginning of the festival season here in Ontario. As it stands,
many, if not most, of these events have been cancelled or
postponed. It does not need to be spelled out to you how

important these events are for our local communities and
our shared cultural experiences. From Thunder Bay’s
Wake the Giant Music Festival to the Canadian National
Exhibition to the Winona Peach Festival, the value of
festivals and events in Ontario is immeasurable.

A perfect example of the impact a festival can have
within a community would be in Hamilton: Ontario’s own
Supercrawl. Beginning as a one-day musical event, it
became a week-long celebration that encompasses a large
part of the city’s downtown core. With over 250,000
attendees, last year’s Supercrawl has become not just the
talk of the town, but a key element of Hamilton’s identity.
Just last year, Supercrawl was put in an awkward position
of not receiving funding through the Celebrate Ontario
grant. While the government eventually decided it was an
oversight and the event was granted the funding, there was
still some cause for concern that things may not have
worked out.

I’ve reached out to one of the organizers, Tim Potocic,
and he indicated that “the live music sector will likely be
one of the last to reopen partially, and certainly will be at
the last to reopen fully. This will have a long-term effect
on our overall business, revenues and growth. We believe,
within the current timelines, that we will likely not be back
to 2019 levels of business for approximately two years as
we rebuild our organizations and the confidence needed in
the marketplace to justify small and large gatherings.”

Hearing that response leads me to a two-part question:

(1) What is the government’s response to aid event or-
ganizers so they can hang on until the storm is fully
passed?

(2) What is the government’s plan to ensure that when
people are again able to congregate in large numbers, it
will be done safely?

From Tim’s comments, it is clear that public confidence
is just as important as any other element of our recovery
plans.

Hon. Lisa MacLeod: Thanks very much, MPP Miller.
It’s great to see you. I’'m glad you brought up Supercrawl,
because if you hadn’t, I would have. We have decided to
continue to flow money through Celebrate Ontario. We
released $10 million last month, of which $100,000 did go
to Supercrawl. You rightfully pointed out that last year,
there was an oversight. When I assumed the ministry, I
recognized the value of Supercrawl and invested $250,000
into Supercrawl last year. Of course, I’ve kept in touch
with them.

I think you raise an important point. This is, I think,
something to the point that MPP Shaw brought up, which
is, at the end of the day, we need to make sure that these
cultural events and attractions that drive tourism are there
when we recover. As I mentioned, 2021 is going to be a
marquee year. | think Hamilton and Niagara region—I see
Jennie Stevens up there as well—you guys have a lot of
things going on. You’ve got the Grey Cup coming, and
you’re going to have the Canada Games coming, on top of
all of these existing events. It’s going to be an exciting
time for you, and we want to make sure we support that.

In normal times, for every dollar this ministry invests
into a festival—
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The Chair (Mr. Amarjot Sandhu): Five minutes.

Hon. Lisa MacLeod: —we get $21 back, so it is a good
investment for us.

Just to finalize your point, MPP Miller, because it’s
very important and I know you’ve been on the forefront
leading workplace safety measures for some time: I'm
working with Minister McNaughton on a daily basis so
that when we come forward with these protocols, they will
be the best in the country. I had a call earlier today with
Beth Potter, the president of the Tourism Industry
Association of Ontario, about the world safety standards
that we’re going to start employing here. So I think that’s
a really important question, because the behavioural
changes, as I mentioned, as result of this triple threat are
going to be the hardest for live music and and our festivals
as we move forward, and they are huge drivers of tourism
in the province.
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The Chair (Mr. Amarjot Sandhu): Any further
questions?

Mr. Paul Miller: Minister, this is a perfect segue into
my next question. As you may know, the 2020 Ontario
Summer Games, with over 3,500 participants, is scheduled
to begin on July 30, 2020. The event’s website states,
“Currently, there is no recommendation to cancel or
postpone the games as planned to begin on July 30 in
London, Ontario.” The website also states, “The games or-
ganizing committee is closely monitoring the develop-
ments related to COVID-19. The safety and well-being of
all participants, volunteers and event staff is the utmost
priority to the games organizing committee.” Since they
still have not been cancelled, can we assume that these
games will continue? If so, how is the government going
to ensure that safety measures are in place? And the
follow-up to that is, if they are cancelled, are there any
plans to redirect the funds allocated for those games and
other cancelled events, such as the Ontario Cultural
Attractions Fund, to support local events that can move
forward?

Hon. Lisa MacLeod: It would be tough to assume that
they’re going on, given that we cancelled them. The
money will continue to flow. They will take place in 2021
in London.

The Chair (Mr. Amarjot Sandhu): Further ques-
tions?

Mr. Paul Miller: This next question for the minister:
The federal government of $30 million for the Ontario—
where is the province on this? We’ve got a question.

The Ontario tourism industry has historically contrib-
uted about $5.1 billion in provincial tax revenue and
roughly $1.4 billion in municipal tax revenues to our econ-
omy. Furthermore, tourism overall in Ontario represents
$34.1 billion in annual receipts, which represents roughly
4.3% of our province’s GDP. From the labour perspective,
Statistics Canada reports that in 2018 1,890,990 people in
the province of Ontario worked overall in the tourism
industry, in sectors ranging from food and beverage to arts,
entertainment and recreation.

The federal government recently announced that the
Tourism Industry Association of Ontario, TIAO, will

receive $30 million in FedDev Ontario RRRF funding to
provide financial relief to destination marketing organiza-
tions, DMOs, across southern Ontario that have experi-
enced significant revenue shortfalls. Here in Ontario, the
most recent assistance program for workers who have lost
their jobs is an online portal offering laid-off and unem-
ployed workers online counselling, stress management
and mental health resources, immediate health and safety
training and technical skills training. Many of the people
who work in the tourism and hospitality industries live and
work in remote parts of this province, where opportunities
are not in abundance. In many cases, tourism is the only
game in town.

The federal government clearly recognizes the import-
ance of tourism in our province, and the numbers bear out
what is at stake if more is not done. What is the
government of Ontario willing to contribute to this vital
industry—

The Chair (Mr. Amarjot Sandhu): One minute.

Mr. Paul Miller: —beyond deferring costs for busi-
nesses and offering online assistance to those who have
already had their livelihoods taken away from them,
potentially forever? Who will cover the cost of living for
people who are being retrained for uncharted new career
paths? What are these people supposed to do for income?
Government loans? OSAP? What do they do, Minister?

Hon. Lisa MacLeod: Thanks very much. There’s a lot
to unpack there. Let me just start with: We are a $36-
billion suite of sectors. We were set to announce that on
the 12th of March with Beth Potter and talk about the
impact it has had on our revenues within the province.

We have flowed $200 million through a variety of those
agencies that you just mentioned. In addition, we’ve
flowed $32.9 million to Destination Ontario, which is
significantly more than what the federal government is—
and we will be making further announcements as well. In
addition, we fund the 13 regional tourism organizations
across the province. We provide, I believe—how much
will we provide to the regional tourism organizations?

Interjection.

Hon. Lisa MacLeod: We’re just getting that figure,
Mr. Miller. We’ll provide that to you.

I think you raised another very important and valuable
point with respect to rural communities—

The Chair (Mr. Amarjot Sandhu): I apologize to cut
you off, Minister. The time is up. We have to move to the
independents now.

Interjection.

The Chair (Mr. Amarjot Sandhu): Before we do that,
we have MPP Paul Calandra, who has joined us virtually.

MPP Calandra, if you can confirm your attendance and
if you’re in Ontario.

Hon. Paul Calandra: Yes, I’m in Ontario, in the Legis-
lative Building.

The Chair (Mr. Amarjot Sandhu): Thank you. We’ll
move to the independent members now for their time of
questioning. Who’s going first? Please raise your hand,
whoever wants to go first. MPP Hunter, yes.
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Ms. Mitzie Hunter: Thank you very much, Minister,
for your presentation. My question is around the budget
that your ministry has. From the 2019-20 and the 2020-21
budget, there was a 2.1% decline of $35 million. Do you
have plans to have these cuts to the tourism sector
reversed, given the picture that you’ve just painted of the
sector, which was already hurting in some areas with some
operators that need that focus and that boost, whether
regionally or in specific sectors that affect tourism?

Hon. Lisa MacLeod: Thanks very much for the ques-
tion. The ministry budget last year was $1.4 billion. It has
seen a $200-million increase this year. It is at $1.6 billion.
As I indicated, we will be making future funding an-
nouncements, given that we’re dealing with COVID-19,
and they will be done at the appropriate time. Obviously,
we want to see what this committee comes out with, with
respect to its study.

We will continue to work with our federal and munici-
pal counterparts to see how we can best support these
sectors, not just with financial issues but, as I said earlier,
there may be regulatory initiatives that we can bring
forward and there may be some other challenges that we
can help them overcome. One in particular that I was about
to mention—it doesn’t come from my ministry, but it does
come from infrastructure—is the $150 million to expand
broadband throughout the province of Ontario, which is
critically important for us as we move to a more digital
environment, particularly in the near term, as most of our
cultural attractions, whether that’s the Toronto symphony,
whether that’s the National Arts Centre in Ottawa or
whether that is Science North in Sudbury, are moving to a
digital platform in order to provide that content and
provide virtual tourism.

But we’re going to continue to support it. Destination
Ontario has a $32.9-million budget. They are continuing
to work on marketing and research, and they have, as
importantly—which I don’t think you can put a monetary
figure on—maintained their business-to-business relation-
ships in some of our critical markets.

At this time, we have been blessed as well to be able to
work with some of the best minds in the country with
respect to our airline industry, our hotel industries, our
restaurant industries, tourism leaders, and film and tele-
vision production to provide us with the most up-to-date,
real-time information that they have internationally on
how we are about to do this.

We remain committed to utilizing our allocation in the
best possible way. As I did say, however, this crisis has cut
deeper than any other economic downturn in our lifetime,
and it seems to be lasting longer, so we want to make sure
that the investments that we have are targeted and
successful. It’s also why I’ve asked the ministry to turn
their attention to three phases as we look toward economic
recovery in this sector, which is the immediate term to
support our local campaigns, our local businesses and our
local attractions; then, in the more medium term, to look
at destinations in the province where we could build
staycations with domestic travellers; and then eventually,
in 2023 to 2024, when we expect airline capacity to be

back up and running—hopefully a vaccine and a treat-
ment—that we will be able to welcome visitors back to
this province.

That was a great question, so thank you for it.

The Chair (Mr. Amarjot Sandhu): Further ques-
tions?

Ms. Mitzie Hunter: Yes, and Chair, if you could just
keep me unmuted, please.

I appreciate that, but I’m a bit surprised that we have to
wait for a vaccine. I’'m wondering about what type of
expert advice you are providing to the sector around
infectious control and new standards based on what is the
present-day reality, because operators are going to be
asked to open in uncertain times. Will you be providing
them with resources, programs and support so that they
can follow through on any new standards?

Hon. Lisa MacLeod: Thanks for the question. Just a
couple of points on that that I think would be helpful for
you: If you go to covid-19.ontario.ca, you will see that the
Ministry of Labour has done these for over 100 different
sectors. Many of the sectors that they started with were in
hotel and hospitality and restaurants, as well as we’re
working with the airlines. We do have a panel with our
airlines and airports that are based out of Ontario. They are
developing and letting us know what those protocols are.

We go to a command centre with the health care
workers, the Ministry of Health and the Ministry of
Labour.
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In addition, you’re going to hear after me from Beth
Potter, who is the president of the Tourism Industry
Association of Ontario. She is working directly with the
World Tourism Association, and they have provided
guidelines just yesterday that Ontario is reviewing. We’re
absolutely committed—

The Chair (Mr. Amarjot Sandhu): Ten minutes.

Hon. Lisa MacLeod: —to making sure that that
happens, and that we can provide our operators when it’s
safe to do so.

But let me be perfectly clear—I think you may have
misheard me. With the travel restrictions right now at our
borders and airline capacity losing 13 million seats in just
these last few months, there are going to be some severe
issues we’re going to deal with, with the social impact on
this. And so, it would be naive to say that when we have
seen a diminished number of cases in Ontario, we will
automatically see pre-COVID-19 levels of attendance at
events. I think you have to really reflect on that, because
right now, judging from the data that I’ve shared with you,
particularly from Music Canada—the Canadian Live
Music Association will also show you information, and I
know Abacus has also come out with a significant amount
of data—just to say that the social impact will take a long
time to recover, which is why we’re setting out three
phases, which is why we’re creating measurable timelines,
and we will be nimble enough to deal with the reality.

But make no mistake: I’'m from Ottawa. I used to fly
twice a week, back and forth, from the nation’s capital to
the provincial capital. Porter Airlines is shuttered. It’s
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going to take a while for our airlines to get back up and
running. Our hotels right now—if they were at 13.5%
capacity last month, I bet you they’re probably at 3% or
4% capacity right now, and you’ll hear from Terry
Mundell and Colin Morrison, the co-chairs of our
hoteliers’ committee, who will tell you the dire straits that
they are in. So it’s going to take some time, once we get
these protocols in place, to (1) make sure that these areas
are safe to attend; and (2) I think it’s going to require a
significant marketing campaign on behalf of us and the
industries to let people know that it’s safe.

I’1l give you one example, as I had the opportunity—

Ms. Mitzie Hunter: Minister, I think that you’re
certainly in recognition—the Canadian hotel association
has said that 250,000 workers are now laid off, with a 90%
drop in revenue, and my real concern is the specifics
around plans and funding to boost a sector that had already
needed that boost. The number that I gave you about the
2.1% decline in the budget for your ministry was taken
from the FAO report, the economic forecast.

I do want to just close my time—I’'m going to be
passing it on to my colleague MPP Blais—with a question
about girls in sport. We know how important it is that we
boost girls’ participation in sport. Are you considering
recognizing cheerleading as a sport in Ontario? I know that
my niece participated in cheering as a young girl, and it
helped boost confidence and overall team participation. Is
that something that you’re looking at?

Hon. Lisa MacLeod: Not at the moment. We’re right
now focusing on COVID-19 and the health care crisis and
the economic disaster that has befallen this sector. As I
mentioned, $20 billion in economic activity has been lost,
and 350,000 to 400,000 jobs were decimated in the month
of March alone.

Right now, in terms of looking at sport, I was about to
say before you interjected that I had just been out two days
ago to the Canadian Sport Institute. We’re the first juris-
diction in the country to bring back our Olympic athletes,
but let me be perfectly clear: They are socially distanced.
They are heavily medically sanitized. There are medical
professionals on site, and we had the opportunity to see
that. But again, it was one individual athlete—a female,
actually—who will represent Canada at the Olympics. So
we are continuing to work on that, and a safe return to
sport. We don’t know when that will be. We will take our
guidance from the Chief Medical Officer of Health. But |
think that, moving forward—

Ms. Mitzie Hunter: Thank you, Minister. Can I just—

Hon. Lisa MacLeod: I think that, moving forward, it’s
really important to continue—

Ms. Mitzie Hunter: Can I just—

The Chair (Mr. Amarjot Sandhu): Can I request that
the members speak one at a time, please?

Hon. Lisa MacLeod: Sorry—I think we have to deal
with the COVID-19 crisis that’s in front of us.

The Chair (Mr. Amarjot Sandhu): MPP Hunter,
further questions?

Ms. Mitzie Hunter: Yes, Stephen Blais is going to ask
a question.

The Chair (Mr. Amarjot Sandhu): All right. MPP
Stephen Blais. Five minutes.

Mr. Stephen Blais: Thank you, Minister, for your
presentation this morning. I recently did a round table with
about a dozen travel agents from Orléans who are suffer-
ing greatly as a result of the travel restrictions and ob-
viously the other elements of the COVID-19 crisis. In
addition to an urgent need for rent relief to lower their
overhead costs, they’re wondering what supports the
government might be able to provide for them.

As you may know, travel agents account for 80% to
85% of all airline bookings. I’'m sure you would agree that
a strong airline industry will be critical to our tourism
recovery. So I’'m wondering if you can articulate what the
provincial government may do to support travel agents.

Hon. Lisa MacLeod: Yes, thanks. I’m happy to speak
to you offline about the findings that you had at your round
table. It sounds very interesting. I think they’re consistent
with the frustration about the rental issue in the province
and obviously with landlords who, right now, are not
compassionate or empathetic with the situation. Again, the
Premier will have more to say on that.

But I think it’s important as well that this is an area of
regulatory oversight of the Ministry of Government and
Consumer Services. I spoke with Minister Thompson
yesterday on a number of issues, including economic
growth within the tourism sector. She is committed to
making sure that we work with those agents. We recognize
how valuable they are for inbound and outbound airline
customers.

Our focus, however, at the moment has been working
with our airline and airport ministerial advisory committee
so that we can best assess how we can start to change those
behaviours. I know, having spoken with Air Canada last
week, they’re working hard to increase their standards, but
I think if T look at what I’m being told, whether it’s from
them, Sunwing, Air Transat or Porter—

The Chair (Mr. Amarjot Sandhu): Three minutes.

Hon. Lisa MacLeod: —the challenge for them in the
long run is consumer behaviour and whether or not people
will want to get onto an airplane. As it was said to me by
our co-chair, Lorrie McKee from Toronto Pearson Inter-
national Airport, it’s really hard to socially distance on an
airplane and in an airport. That’s not how they were built.

I’d be happy to have this conversation with you, MPP
Blais. I also want to just say congratulations again. [ know
this is probably one of your first committee hearings as a
new member of provincial Parliament, coming from our
city of Ottawa, so welcome aboard.

The Chair (Mr. Amarjot Sandhu): Thank you. I also
see MPP Schreiner, please, for the next question.

Mr. Mike Schreiner: Thank you, Minister, for joining
us. Time is limited, so I’'m going to try to be very quick.
I’ve had a number of large music festivals ask if there
could be some sort of cancellation order for large summer
events, because they are in contracts that subject them to
significant penalties if they cancel these events without a
government order requiring them to.
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I wrote you a letter about this on April 23, and I’m just
wondering if the government would consider putting
forward some type of order along those lines to save these
festivals from those large financial penalties.

Hon. Lisa MacLeod: Thanks very much. Obviously,
live music and those festivals contribute to a great part of
our double bottom line in the ministry, where they both
drive our cultural identity but, at the same time, drive an
economic bottom line. As I said, for every dollar we invest
into a festival, the economy gets $21 back and of course
lots of jobs.

I will say this: In terms of cancellations, that has been
done municipality by municipality. I’1l just give you two
examples, MPP Schreiner: The city of Ottawa and the city
of Toronto, our two largest cities, have issued a bylaw that
suggests that there will not be any festivals large-scale
until August 31. They may change that. We’ll leave that to
the municipalities to make those locally based decisions.

The Chair (Mr. Amarjot Sandhu): One minute.

Hon. Lisa MacLeod: I can tell you that on a day-to-
day basis, we are making our decisions with the best
medical advice possible from the Chief Medical Officer of
Health, as well as the best labour and health and safety
standards through the Ministry of Labour, and that’s how
we’re proceeding.

As I said, I’'m really hopeful that 2021 will be a
marquee year for the province of Ontario with festivals
and events that will really bring us back together when it’s
safe to do so.

Mr. Mike Schreiner: Thank you, Minister. I just want
to say that BC and Quebec have issued those kinds of
orders to protect festivals, so it would be great if Ontario
would consider it.
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I just want to quickly encourage you—I know a lot of
restaurants and festivals are looking at expanding into
patios, maybe parking lots, things like that, and if there are
any—I know that a lot of municipalities are working on
that in terms of their municipal bylaws—

The Chair (Mr. Amarjot Sandhu): I’m sorry to cut
you off, MPP Schreiner.

Mr. Mike Schreiner: Okay. Thank you.

The Chair (Mr. Amarjot Sandhu): I apologize to cut
you off. We have to move to the government side for their
time of questioning now. MPP Piccini?

Mr. David Piccini: Minister, thank you very much for
speaking to us today. I have just two quick questions and
a comment.

My first question is, can you speak to some of the meas-
ures that you’ve been taking? Y ou mentioned a number of
the committees and subcommittees that you’ve estab-
lished, so I’'m just wondering if you can elaborate a bit on
that: What has been done to date, how it has informed your
response to date.

My second question is just on filming. Port Hope,
where my office is, is home today to It and Murdoch
Mysteries, filming, of course, throughout my riding of
Northumberland—Peterborough South. I'm wondering if

you can talk on measures the film sector said to me—on
how we can build up our studio capacity in Ontario.

Finally, more of a comment, and I’ve long been saying
this: For our public pools—I just want to differentiate
between the roles for our spas in Northumberland—
Peterborough South and the extreme health and safety
measures that they go through for the pools, and the role
our spa sector will play in health and wellness in a post-
COVID recovery, so just differentiating between public
pools and those in spas.

Again, thank you very much for the work you’re doing,
Minister.

Hon. Lisa MacLeod: Thank you very much, MPP
Piccini. It’s good to see you.

Let’s start with the 14 ministerial advisory committees
that we appointed. We started informally meeting in Feb-
ruary. By March 12, I needed to formalize those tables
because, simply put, we needed these experts around the
table to help us fully understand what we were dealing
with, given their vast international experience. I’ll give
you a few that are with respect to this sector, in particular
the tourism and hospitality and restaurant and foodservice
sector. We have a table set up on hotels, accommodations
and foodservice. We have one on tourism leaders, which
is all the 13 regional tourism organizations across the
province, so every region is represented. We have the
Toronto Big 8, which is the eight largest cultural attrac-
tions in the province. It is led by Cameron Bailey, who is
the co-head and artistic director of the Toronto Inter-
national Film Festival. We also have the airlines and
airports. And we have a number of others that have been—
sorry, festivals and attractions, as well as the agencies and
attractions that I have within our ministry. They’re all
focused right now on building out their plans for their own
sectors, but I’ve taken it one step further and I’ve asked all
of the co-chairs to join me on a multi-sectoral table.
They’ve had the opportunity to meet with our Premier,
with our President of the Treasury Board, with our con-
servation and environment minister, our municipal affairs
minister and our natural resources ministry. We’ve been
able to get them to have the full scale of what a govern-
ment is. So rather than deal in isolation or in silos, we’ve
been very comprehensive in bringing our leaders together
in that sense.

With respect to film and television: Film and television
is a great success story in the province of Ontario. It was a
$1.9-billion industry last year, and our new numbers
through Ontario Creates that we’re tracking show that we
grew that industry by $200 million, from $1.9 billion to
$2.16 billion. The great news in that too is, that is domestic
content; it’s not the service industry coming in from the
States. So I’ve made a commitment to the industry, and I
have a film and television panel. 1 think our tourism
strategy should also include communities like yours,
where people will want to come and see the community
where their favourite film was made. We have made the
commitment that we will streamline their tax credits.
We’ve started that work already, and that’s a great success
story for our film and television industry.
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We are going to continue to invest in Canadian content,
which is why we’ve invested over a million dollars—S$3
million, I believe, into the Canadian Film Centre. We are
committed to working with our unions, like IATSE and
NABET and ACTRA and others, in order to ensure that
we’re developing above- and below-the-line talent, which
is something Ontario is known for when we deal with
movie executives in New York and Los Angeles. And
finally, we are building our capacity. Right now, we have
hundreds of film-friendly locations, and we’re starting to
build capacity; for example, Stratagem in Scarborough or
the TriBro brothers in Nepean. That’s happening now, and
I can tell you, having met with the Motion Picture
Association in the United States a couple of weeks ago,
it’s something they’re very excited about.

And then just with respect—I know you’ve been a
passionate advocate about the spas and the pools. I’ll just
say this: As I mentioned earlier, I had the opportunity to
go out to the Canadian Sport Institute Ontario just the
other day to make sure we could green-light our Olympic
athletes to go back to training. Unfortunately for Penny
Oleksiak, we have not been able to get the pool open.

These are health care considerations that are being led
by Dr. David Williams, our Chief Medical Officer of
Health, in conjunction with the Ministry of Labour and
with our ministry on a case-by-case basis, where these
arise. There will be more to say about that, and it will
obviously be something we focus on both in cabinet—

The Chair (Mr. Amarjot Sandhu): Ten minutes.

Hon. Lisa MacLeod: —but also at our Jobs and
Recovery Committee, when the time is right.

Mr. David Piccini: Thanks very much, Minister.

The Chair (Mr. Amarjot Sandhu): MPP Roberts for
the next question.

Mr. Jeremy Roberts: Good morning, Minister.
Thanks so much for your presentation.

Obviously, over the past couple of years, we’ve seen
some great marketing of our home town of Ottawa as a
really fantastic tourist destination. A lot of the work that
came out of Canada 150, bringing La Machine, having so
many great festivals, Bluesfest and all of our wonderful
cultural festivals—it’s obviously going to be a very
different summer for us in Ottawa this year than perhaps
we had imagined.

I’m just wondering what role you think the ministry can
play in helping on the marketing side. Once we’re able to
start reopening slowly and safely and in a health-conscious
way, how can we help to best market some of our amazing
tourist destinations, obviously in Ottawa, where we’re
from, and right across the province?

Hon. Lisa MacLeod: Thank you, Jeremy. That’s great.
We have a number of people from Ottawa on our minis-
terial advisory committees, including Michael Crockatt,
who is the president and CEO of Ottawa Tourism. We
know that our community is hard-hit right now, losing $1
billion in revenues for our festivals, events and tourism
attractions. I’'m delighted that Nina Kressler, who is pres-
ident of our convention centre; Mark Goudie, who is the
president and CEO of the OSEG group; Carole Ann

Piccinin, who is the president of our festivals network;
Erin Benjamin, who’s the president of Canadian Live
Music; and Colin Morrison, who is the head of the greater
Ottawa Gatineau Hotel Association, are all helping to
inform the ministry.

We’ve done a couple of challenges. One, obviously,
we’re continuing to work with Destination Ontario, who is
here with me today, on a strategy with our regional tourism
organizations, like the city of Ottawa, to build out that
strategy. We will be contributing significant marketing
dollars on a go-forward basis to make sure that they are
adequately supported. We have continued to flow money
to them, so that money will start to flow very shortly.
We’re excited that the new ideas—and some of the most
exciting proposals are coming from our creators on how to
rebuild tourism, like Bluesfest in Ottawa, for example,
talking about a drive-in concert. How do we support them
on a go-forward basis?

Then you raised, I think, one of the biggest points—and
I think MPP Shaw raised it earlier too, and MPP Hunter—
which is: How do you deal with the safety issue? I was
referring to this triple threat. We have the public health
crisis ongoing right now, we’re in an economic crisis, but
the social crisis that we’re going to have to deal with is,
after four months of telling everyone to social-distance,
that when it’s safe to do so, we’re going to have to encour-
age them to come back out and go to the farmers’ market.
We’re going to have to encourage them back out and go to
a concert when it’s safe to do so.

The marketing strategy I see is probably going to be
twofold: one, when it’s safe to do so, communicating how
to do it safely; and then the second part is to actually talk
about and extol the virtues of going to the nation’s capital,
or going back to Niagara Falls, or going to Muskoka, or
going to Blue Mountain, or going to Kenora, or coming to
Toronto. That’s going to be a twofold plan that we’re
going to have to engage in.

I’d be interested in hearing from all of you from
different parts of Ontario on how we can best support you
in that endeavour. Again, I’ll just say that right now, if you
can go to ontario.live and have your local communities fill
in some content and support this ability for us to showcase
the best of Ontario across Ontario, I think that’s going to
be very critical as well.

The Chair (Mr. Amarjot Sandhu): We’ll move to
MPP Crawford for the next question.

Mr. Stephen Crawford: Thank you, Minister, for your
presentation. It was a very interesting presentation. [ know
you have a great job in the sense that your job is really to
promote Ontario and the beauty of our province, both
internally and externally, to people outside of the province
and, in fact, outside of the country. Obviously, it’s a very
tough job now, given that the province and the world have
been so affected by COVID-19.
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What kind of trajectory was the tourism sector on
before COVID-19 hit? What do you think it will take to
get back on track? And do you have confidence that the
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province of Ontario will surpass the 2019 tourism numbers
in the future?

The Chair (Mr. Amarjot Sandhu): Five minutes.

Hon. Lisa MacLeod: MPP Crawford, thank you for
chairing one of my regional round tables. I’'m grateful to
you for that.

Where were we? On the 12th of March, Beth Potter and
Lisa LaVecchia—president and CEO of Destination
Ontario, one of our agencies—and I were set to go to
Ripley’s Aquarium. We were going to announce that a
$34-billion sector in the province of Ontario had grown to
$36 billion. It’s very bittersweet when you think about the
numbers we were about to announce that morning, and the
fact that that day we were cancelling the Raptors and we
were cancelling my daughter’s hockey team—we were
going to be the ultimate tourists coming to Toronto. All
those hotels that we were working at, almost overnight,
collapsed. Can you imagine the irony, the bittersweetness
of having that great number to announce and then, on that
very day, that happening? That was a turning point for me.

I mentioned it in my remarks: It is going to take a while
to get Ontario back. We have a three-pronged approach
we’re going to have to take. One is to start getting people,
when it’s safe to do so, back to their farmers’ markets,
going to smaller events.

Then we go into the more medium term, which I hope
is not too long down the road, when we’re going to see the
staycations and domestic travel. And I’ll leave that to
Destination Ontario, Destination Canada and our RTOs to
really flesh out.

Then it’s the longer term. If I read correctly, what I’'m
hearing from our airline partners, what I’'m hearing from
the hotel industry is that it’s going to be a few years out
before consumer changes, that social crisis I'm talking
about that is going to inhibit some of this travel, will
subside.

We’re projecting within the ministry—of course, this
can change, because the situation is very fluid—2023-24
being a time when we may get back to that $36 billion.

I want to leave you with this, MPP Crawford—and I
mentioned it in my remarks, but it’s so important.

The Chair (Mr. Amarjot Sandhu): Three minutes.

Hon. Lisa MacLeod: My friend Tony, who works in
the ministry, said to me, “When all other industries failed,
we always had tourism.” Right now, the hardest-hit, the
one that’s going to take the longest to recover, is going to
be tourism. So it’s going to be very important across the
province—by the way, we’re in every single town, village
and city—to support these industries. It’s going to take a
massive push from government, but it’s also going to take
a massive push from everyday Ontarians.

The Chair (Mr. Amarjot Sandhu): We’ll go to MPP
Skelly for the next question.

Ms. Donna Skelly: Good morning, Minister. Thank
you for your presentation.

I have one question for you. For the restaurant owners,
all of those small business entrepreneurs who have worked
so hard to build up a business and are now facing this
devastation through COVID-19, what are you doing, what

is our government doing, and what can they do to some-
how survive through COVID-19?

Hon. Lisa MacLeod: Great idea.

The first thing that we did, obviously, was to liberalize
some alcohol laws so that they would have a fighting
chance in the early days—to deliver unopened alcohol.

I would encourage all members of this committee to
look at other regulatory changes we may be able to make
that would further allow these businesses to prosper—or,
I should say, in the immediate term, to survive and then to
prosper.

I think that MPP Schreiner made a good point about
patios. This is something I know that MPP Gila Martow
has been talking about. We are certainly ready to entertain
that type of idea. I think that we’re going to have to
continue to put pressure on landlords.

They’re also doing something different in my constitu-
ency, in Nepean, where I live, in my neighbourhood—I
live about two kilometres away; [ walk to work some-
times. My buddy Fitzroy has a little restaurant called
Fitz’s, and he does wings and ribs. He actually had a little
festival. He brought out the truck and we all went to his
restaurant, and he had a good weekend.

As long as we can start encouraging innovation, I think
the way we did things on the 11th of March, if they ever
come back—it won’t be any time soon. So I would chal-
lenge all members here just to tell me what would work in
your community in terms of not just the commercial rent
issue—

The Chair (Mr. Amarjot Sandhu): One minute.

Hon. Lisa MacLeod: —and not just some liberaliza-
tion of some alcohol rules, but how else we can help.
We’re all ears. I do not have a monopoly on all the ideas.
I know certainly with this Legislature and over 100 of us
together, I’'m sure we can come up with some fairly good
ideas that will support these sectors.

The Chair (Mr. Amarjot Sandhu): Thank you,
Minister. Further questions? MPP Rasheed?

Mr. Kaleed Rasheed: Thank you, Chair, and thank
you so much, Minister, for your presentation. Because I
only have 45 seconds left, I just wanted to know about the
airline industry. I know you had several conversations
with the executives of the airline industry—the impact on
the tourism as well—if you just want to elaborate on your
conversation with the airline industry.

Hon. Lisa MacLeod: Yes, thank you very much. It’s
important, obviously. We have the largest airport in the
country right outside—

The Chair (Mr. Amarjot Sandhu): Thank you,
Minister. Sorry; I apologize to cut you off.

Hon. Lisa MacLeod: You seem to enjoy it, though.

The Chair (Mr. Amarjot Sandhu): Thank you so
much for appearing before the committee, and thank you
for your presentation.

Hon. Lisa MacLeod: Thank you very much.

The Chair (Mr. Amarjot Sandhu): The remainder of
our presenters today have been grouped in three for each
one-hour time slot. Each presenter will have seven minutes
for their presentation. After we have heard from all three
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presenters, the remaining 39 minutes of the time slot will
be for questions from members of the committee. This
time for questions will be broken down into two rotations
of six minutes and 30 seconds for each of the government
side, the opposition, and the independent members as a

group.

GRAPE GROWERS OF ONTARIO
TOURISM ONTARIO

TOURISM INDUSTRY ASSOCIATION
OF ONTARIO

The Chair (Mr. Amarjot Sandhu): Are there any
questions before we begin? All right. Seeing none, now I
would like to call on the first presenter, from Grape
Growers of Ontario. If you can please state your name for
the record, you will have seven minutes for your presenta-
tion.

Ms. Debbie Zimmerman: Good morning, everyone.
My name is Debbie Zimmerman. I hope you can hear me.

The Chair (Mr. Amarjot Sandhu): Yes, we can.

Ms. Debbie Zimmerman: Very good. I’'m the CEO of
the Grape Growers of Ontario. We are the organization
that is under the authority of the Farm Products Marketing
Act. We represent all 500 processing grape growers in the
province, including 180 wineries.

I think, as most of you know, Ontario is the largest
grape-growing province in Canada. Our industry, as a
collective, employs 18,000 people in the province, with
approximately $4.4 billion in economic value.

I really appreciate the opportunity to be here this mor-
ning. [ want to begin, first of all, by thanking the govern-
ment of Ontario for being accessible and responsive to our
needs and for pivoting quickly in these unprecedented
times. I think the minister just had mentioned some of the
supports that we have been given so that our wine is going
to be available to people in the province of Ontario.

I did want to also mention: We are an organization of
500 farm families, as [ mentioned, and we did accept the
Premier’s challenge to support our front-line workers and
direct funds to essential equipment and, I’m proud to say,
to be part of an organization that donated a $66,000 ventil-
ator to our Niagara Health System. So we also appreciate
and challenged our industry partners to do the same
throughout the province of Ontario. We think it’s import-
ant to continue to supply and invest in those resources in
our Ontario communities.

As most of Ontario’s businesses have been severely
impacted by COVID-19, so have we as grape growers. Our
growers’ contracts have been negatively impacted, with
many of our larger processors reducing or cutting our
contracts. Yet we still face—and I’ve been before this
committee many times before, advising you that we
compete with 39,000 tonnes of grapes imported as bulk
wine into this province and blended into a product that
contains 75% imported and 25% domestic and is given a
tax break.

Ontario grapes are at risk this year, and growers are
facing a crisis in the fall. COVID-19 has shuttered retail

winery stores, as you know, and all but eliminated hospi-
tality sales—bars, restaurants and many events. These
represent 38% of VQA wine sales in the province. VQA
wine, as everyone knows, is made with 100% Ontario-
grown grapes. Although some Ontario wineries have had
some improvement with online sales, small and mid-sized
wineries rely heavily on the 2.4 million tours that normally
visit our wineries each year.
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The effects of COVID-19 are felt throughout the grape
and wine industry, and we are facing severe grape reduc-
tion purchases and a very uncertain future. Now is the
time, more than ever, for the Ontario government to
support its domestic wine sector, including Ontario
growers, and small businesses and local economies.

COVID-19 reinforces why supporting local farmers is
important. We need sustainable farm practices and we
need to be sustainable. We’re farmers in Ontario, and
without farmers we don’t have food. It would be clear that
we are not looking for a hand-out; we’re looking for a hand
up. It’s just good government policy.

The current system that allows for foreign markets to
take significant priority over our local grape industry is—

The Chair (Mr. Amarjot Sandhu): Three minutes
left.

Ms. Debbie Zimmerman: Pardon me?

The Chair (Mr. Amarjot Sandhu): Three minutes left
for your presentation.

Ms. Debbie Zimmerman: Thank you.

Based on wine sales, the LCBO, as we know, sells the
majority of our VQA wine. VQA wine represents 20,000
tonnes and the value is $47 million, as compared to an
international domestic blend where they use 16,000 tonnes
but the value is only $12 million—a significant difference
in terms of value to our growers.

As you know, we’re also under a World Trade Organ-
ization challenge from Australia, and if we cannot succeed
in this trade challenge, we will be asking the government
of Ontario to make up what we’ve lost. We’re a small
industry, but we’re mighty in terms of our impact on the
economy. Australia wants greater access to our market and
we need the commitment from the Ontario government to
replace those WTO challenge issues.

The LCBO is also a key partner. I think you’re asking
us for ways in which we can improve and find ways to
survive through this COVID-19. We have worked with the
LCBO, and we are asking the LCBO to ensure that Ontario
has a leg up and that when people are using the LCBO,
they’re picking Ontario. The government has the policies
to do that.

For example, there are two players that use bag-in-box,
one of the large formats that is at the LCBO, and currently
those two players and imports are enjoying a 46% increase
in sales. We’re asking the LCBO to let Ontario play in that
bag-in-box field. I know the government is considering
this. This is critical for our future.

Some of our recommendations: We wouldn’t be here
asking you for support if we had access to the domestic
market. We need that opportunity for Ontario grapes.
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We want you to do some things that will eliminate basic
tax at the winery door, which will increase more sales for
our VQA wineries.

We want you to recognize and adopt a principle of a
three-tiered distribution model at the LCBO that doesn’t
treat Ontario wine as an import. This is critical for our
future.

We agree with our Premier that we cannot be at the
mercy of other countries and we need to remain focused
on Ontario—

The Chair (Mr. Amarjot Sandhu): Thirty seconds.

Ms. Debbie Zimmerman: —and supporting local
business. We appreciate how collaborative the govern-
ment has been throughout this process, but we find
ourselves in extremely difficult times. We’re always open
to further discussion and consultation, and we thank you
for what you have done to date, but we need more. We
want you to be cautious that the fall is going to be upon us
soon enough, and we’ll be dealing with a surplus of grapes
unless we get your help. Thank you.

The Chair (Mr. Amarjot Sandhu): Thank you so
much.

Moving along to our next presentation, from Tourism
Toronto: If you can please state your name for the record,
you will have seven minutes for your presentation.

Mr. Scott Beck: Scott Beck. I am the president and
CEO of Tourism Toronto. Can you hear me fine?

The Chair (Mr. Amarjot Sandhu): Yes, we can. You
may start.

Mr. Scott Beck: First, thank you for your time and
showing such interest in all of the people and businesses
that make up the tourism industry in Ontario, especially
during this difficult time.

Again, I'm Scott Beck, president and CEO of Tourism
Toronto. We are the destination, sales and marketing or-
ganization for the city of Toronto. On behalf of our board
of directors and the over 600 businesses and service pro-
viders that make up our membership, it is my privilege to
be here today and to speak to you about the impact of
COVID-19 on our local, regional and national economies.

Y our efforts on behalf of the citizens and businesses of
Ontario—and, from my specific perspective, of Toronto—
continue to be some of the most important actions taken to
sustain our industry during this difficult time. You will
hear the enormity in scope and scale of the situation stated
in terms of job losses, revenue losses and, most important-
ly, in terms of the loss of community. Our industry directly
reflects the people and businesses that make up our local
communities and experiences that make each and every
one of those unique communities a great place to live,
work and play.

There is a term that is being used a lot right now: “the
new normal.” I can assure you, there is nothing normal
about empty hotels. Nothing feels normal with no visitors
lined up to go up the CN Tower or to visit the ROM, the
AGO or the Toronto Zoo. There’s nothing normal about
the loss of vibrancy of the local restaurants and food
scenes and the lack of human interaction lost due to the

cancellation of so many festivals, events and local
celebrations. This will never be normal.

There is also nothing normal about the loss of life. We
are all aware of the necessity to adapt to our new routines
and to protect the most vulnerable members of our
communities, and to ensure that the impact of the virus on
human lives can be as small as possible. Our collective
resolve to accept and implement the guidance provided by
the government from all these levels is the same resolve
that is driving our actions to begin to look to the recovery
and the re-imagination of our industry in the communities
we represent.

The impact of the COVID-19 pandemic is projected to
have a devastating effect on Toronto’s economy, the busi-
nesses and the people connected to it, and the government
and citizens that benefit from the spending by visitors in
Toronto. The projected loss to Toronto’s economy from
direct and indirect visitor spend could reach over $5.9
billion over the next 12 to 14 months. The biggest impact
is projected to be initially felt over the next several
months, with potential losses of nearly 90% of historical
visitor spending in the second quarter alone.

The businesses projected to be hit the hardest by the
decreases are the accommodation sector, retail, food and
beverage, transportation, attractions and, of course, arts
and entertainment. At a minimum, wage losses are pro-
jected to exceed $500 million and could be as high as $1
billion. The reduction of visitor spend could also result in
an estimated 15,000 to 30,000 jobs lost. Both impacts
depend on the length and severity of the current crisis.
These numbers represent the impact of leisure travel, tour
groups, visiting family and friends, business travel, and the
impact of meetings and events.

Meetings and events are a part of the Ontario economy
that both relies on a strong tourism economy and drives it.
As you know well, Toronto is home to the country’s
largest convention and exhibition infrastructure. Business
tourism truly is the front door to economic development.
Business travellers act as an incubator. Visitors here for a
meeting return as leisure tourists or as a future member of
Ontario’s workforce, and business travel leads to future
investment, to the relocation or the building of a business
in the community visited. Ontario’s robust pre-COVID-19
economy has proven this concept, and business travel will
be at the heart of the economic recovery of our province.

Alongside each of you, our colleagues from the Tour-
ism Industry Association of Ontario are supporting and
working on defining a program to assist our industry in
finding new and creative ways to engage our employees
and businesses, to help ensure that each and every one of
them can bridge to the recovery. I want to lend our
emphasis to a few of those programs.

The Chair (Mr. Amarjot Sandhu): Three minutes.

Mr. Scott Beck: Many tourism workers include new-
comers, women and youth who have been laid off and are
facing permanent dislocation from the workforce. We
need a strategy to help them. We support the provincial
contribution to the federal Canadian Emergency Wage
Subsidy. We need direct emergency funds delivered to
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Destination Ontario to ensure a strong marketing arm. We
need a strong and well-executed plan from the provincial
government to ensure that we have advanced testing and
contact tracing in place. Lastly, our sector needs clear and
credible information about the reopening process, not only
for the businesses in the sector but also for future visitors.

The nature of the impact to the local DMO can vary. In
Toronto, the economic impact of the visitor economy last
year was $6.5 billion. While an impact of this magnitude
is clearly important to the city and region of Toronto, there
are many smaller communities where the impact of the
DMO on a local economy is even more substantive. Many
rural economies have economies based solely on the travel
industry; in these areas, the DMO is the lifeblood of the
small local businesses.

My ask of you today is simple. Just as you have done
by investing in the people and businesses of Ontario,
invest in the local DMOs across the province. In Toronto,
the investment of the municipal accommodations tax
generates $203 of visitor spending for every $1 invested.
This equates to $56 in taxes per $1 invested. This is a wise
investment by the province.

I know you all are aware of the enthusiasm and passion
for our industry, as demonstrated by our minister, the
Honourable Lisa MacLeod. Her relentless championing of
our industry has made me question my own passion and
enthusiasm, so I want to step it up and leave you with this
idea: We have a momentous opportunity ahead of us. The
way that you, as provincial and national and municipal
leaders, have worked tirelessly on behalf of the residents
and businesses of Ontario has shown the world what true
leadership looks like and what a focused and caring gov-
ernment can accomplish on behalf of the people and
industries they serve. With the right resources and the
same determination and focus that has been the hallmark
of your continuing efforts to manage and mitigate the
health and economic realities of COVID-19, we can
strengthen our position as a world community and help our
economy recover faster and stronger than our peers, and
enhance all of our lives by going back to the visitor
economy stronger than before.
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Thank you for the time to address you, and thank you
for all that you are doing. It means a lot to our community
and our partners, and I want you to know how much it
means to me and my family. My appreciation is also very
personal.

The Chair (Mr. Amarjot Sandhu): Thank you so
much.

Our next presenter is from the Tourism Industry Asso-
ciation of Ontario. Please state your name for the record,
and you will have seven minutes for your presentation.

Mrs. Beth Potter: Good morning. My name is Beth
Potter. I’'m the president and CEO of the Tourism Industry
Association of Ontario.

I would first like to thank you for the opportunity to
present today. I’'m going to briefly discuss the economic
impact COVID-19 has had on the tourism industry, why
the impact is twofold—the local economies have used

tourism revenues to replace lost industries—and TIAO’s
recommendations for rebuilding the tourism industry so
that it can be a part of our economic recovery.

I'am here today with my director of policy and research,
Alexandra Rodgers. We are happy to field questions from
the committee.

Before I delve into the details of the numbers, I want to
say that what we are really describing here is the near
complete shutdown of a $36-billion industry that gener-
ated $5 billion in provincial tax revenues.

With that said, the impact of the virus on jobs and
revenue has, and will continue to be, nothing short of
severe. A projected 4.3% contraction in GDP in the second
quarter in Ontario equates to a loss of $18.3 billion in
revenue and more than 129,000 jobs. These numbers tell
the story of an industry that a few months ago was leading
economic growth in every region of the province, but is
now reeling and fighting off permanent closures, historic
layoffs and bankruptcy.

Tourism has helped fill the void of where traditional
manufacturing jobs have been lost. Municipalities across
Ontario have embraced tourism to grow jobs, businesses
and community infrastructure. When tourism businesses
close, many communities lose key infrastructure and
vibrant attractions and are left unable to attract resident
and commercial ventures, let alone the broader visitor
economy.

Tourism revenues aren’t simply a nice added extra.
They, and the small and medium-sized businesses that
create them, are the backbone of many rural economies
across the province. They bring in new money to the
province that helps cover costs like education and health
care. We shouldn’t be under any illusion about the conse-
quences if these revenues are lost.

For our industry to recover, we need to equip businesses
with the tools, clarity and confidence to reopen safely, and
liquidity support to make sure that they not only survive
the current state of emergency, but that they are in a
position to thrive on the other side of this. We urgently
need the ability to reopen. Our industry is committed to
meeting both key health and safety guidelines as the
welfare of our staff and guests is, and has always been,
paramount.

As an industry, we have banded together with our
colleagues across the country and around the world to
ensure that we get ready to turn the welcome sign back on,
and are providing a seamless experience for the traveller.

Tourism businesses are in every region of the province,
and many operate on crown land or reserves. We have a
responsibility to ensure that all support delivered reflects
the geographical specific needs of the region.

We need a strong and well-executed plan to ensure that
we have advanced testing and contact tracing in place in
Ontario and that it meets global standards, because without
that we will be unable to fully reopen our businesses to the
global visitor economy.

Many tourism workers, including newcomers, women
and youth, have been laid off or are facing permanent
dislocation from the workforce. We require a focus on
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engaging and supporting the most vulnerable laid-off
workers at every stage of recovery and reopening.

COVID-19 has been the single largest destruction to
interactive service work we have ever experienced. We are
in the midst of historic layoffs and are at risk of perma-
nently losing our workforce, as our industry will take
longer to recover.

We commend the government for the swift passing of
Bill 186 and recent amendments to the ESA, but there is
more work to be done.

The Chair (Mr. Amarjot Sandhu): Three minutes.

Mrs. Beth Potter: To ensure the viability of our indus-
try and workforce, we recommend flexibility for EI quali-
fications for seasonal workers, provincial contributions to
the federal Canada Emergency Wage Subsidy so that it can
be scaled and continued in the recovery phases, and con-
tinued and expanded investment into recovery and re-
skilling for laid-off tourism workers, in particular con-
tinued support for Tourism SkillsNet Ontario, the Future
Skills Centre, and the nine Indigenous education institu-
tions to help re-entry and re-skilling of workers.

Almost 40% of tourism businesses are unlikely to sur-
vive this pandemic. This forever changes our landscape.
For those that do, the threat of bankruptcy, eviction and
further drops in revenue means that survival post the
pandemic isn’t guaranteed. Surviving businesses won’t
rebuild quickly if they are carrying a huge debt load, so we
ask that you work with the federal government to expand
the $40,000 interest-free loan into a forgivable grant and
look for financial aids and grants for businesses that
require infrastructure upgrades and PPE to safely reopen;
that the provincial government guarantees small business
loans for the tourism and hospitality sectors during the
recovery stages, with perhaps a tax cut for tourism SMEs
to support the high cost of reopening and recovering; and
enhanced provincial support for Canada Emergency Com-
mercial Rent Assistance, as many businesses will be
operating at reduced capacity and will require protection
from eviction. And we ask that you direct emergency
funds to Destination Ontario to ensure that there is a strong
marketing arm ready to promote all regions of our
industry; and rescaling the taxable income in 2021 by
removing 5.05% on the first $43,906 of taxable income to
create a stimulus to direct consumer spending.

We recognize that tax breaks and deferrals available to
non-Indigenous businesses are not effective policy tools—

The Chair (Mr. Amarjot Sandhu): One minute.

Mrs. Beth Potter: —for First Nations businesses, and
so therefore we ask for direct investment and support for
the seven Aboriginal financial institutions.

Infrastructure is also a key piece of the recovery effort.
Our industry requires advanced building and communica-
tions infrastructure, such as immediate and enhanced
broadband connectivity, including all rural, northern and
Indigenous communities; grants for tourism businesses to
complete capital infrastructure projects, which can be
rolled out through the Regional Opportunities Investment
Tax Credit; and support to repeal the Planning Act that the
Ministry of Municipal Affairs and Housing recently

passed. These changes place limits on inclusionary zoning
for affordable housing, and our workers need that housing.

The recommendations that we’ve put forward together
are rooted in the extensive knowledge of, and consultation
with, our industry. COVID-19 is a health crisis, but the
health of our economy is at risk too. Tourism can be at the
forefront of our economic recovery, but to do so we need
to act urgently and sensibly. I hope the committee will
recognize and understand the importance of tourism being
an integral part of the government’s economic response,
and I look forward to any questions you may have.

The Chair (Mr. Amarjot Sandhu): Thank you so
much. We’ll start with the independent members for the
first rotation of questions. MPP Schreiner?

Mr. Mike Schreiner: Thank you, Chair, and thanks to
all three of you for presenting. My first question will be
for Ms. Potter and Mr. Beck. Both of you talked about the
importance of guidelines, and I’ve heard that from a
number of businesses. In particular, I’ve heard of the im-
portance of giving proper notice of reopening. A restau-
rant, for example, needs time to order food, and some
businesses in the tourism sector need time to make sure
their facilities are ready to re-welcome guests. Do you
have a sense of what length of lead time businesses need
in order to be ready to reopen?

Mr. Scott Beck: Beth?

Mrs. Beth Potter: Thanks, Scott. We are asking for a
lead time of anywhere from one to three weeks. Most
businesses will require that. A lot of work has gone into
the development of protocols and guidelines so that we can
establish what needs to be done in order to reopen, and so
then it’s actually physically doing it. But there is a cost
associated with it as well, and that’s something that is
going to be considerable across all businesses.

Scott?

Mr. Scott Beck: I think the only additional information
I would lend is that the meetings and events industry has a
long lead time. An event producer doesn’t just start to
gather 6,000 people in one to three weeks. So I think that
for the convention industry, the expo industry, they need
to know what’s going to be happening in September and
October. They need 90 days to get activated and get all of
the logistics around the meetings and events industry
activated. So that would be the only additional time frame
that I would add.
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Mr. Mike Schreiner: Great, thank you. Probably a
similar question to any one of the three of you, actually,
because you all represent business owners: I’ve heard of
the need for some sort of provincial program to financially
support businesses with PPE and/or renovations to meet
public health measures. Do you have a sense of what type
of financial support businesses need to safely reopen?

Mrs. Beth Potter: If [ might, I’ll just use one example
to highlight the kind of need that we’re looking at. One of
our members operates an indoor mini-putt type of
attraction. It’s 15,000 square feet. In order to meet just
basic PPE requirements, including physical distancing
requirements, it will cost him about $3,000. If we have
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200,000 businesses in the province and we take that as a
minimum baseline, we’re talking about $600 million of
costs that will be incurred by businesses just to meet the
basic health and safety standards.

Ms. Debbie Zimmerman: Can I add a comment?
Sorry, thank you.

One of the challenges we face in the fall when we’re
harvesting grapes is a potential outbreak at our processing
plants. That is the major concern for us. Especially if you
have a load of grapes, which is a perishable product, and
you’re finding that your plant is completely shut down, we
don’t have any options. That is a major concern on
protocols—

The Chair (Mr. Amarjot Sandhu): Three minutes.

Ms. Debbie Zimmerman: What’s important is that we
have those protocols and we know that there will be
support in case we are facing an outbreak or a second surge
in the fall. I think it’s a good question, and thank you for
asking.

Mr. Scott Beck: 1 would only add that there seems to
be a moving target. It’s hard for people to understand
exactly what they will need as the regulations are not
necessarily as clear and concise as they’re looking for.

Mr. Mike Schreiner: Great, thank you.

Chair, I’'m going to share the rest of my time with MPP
Hunter, but first, I just want to say to Ms. Zimmerman—
which needs to be on the record—I supported tax fairness
for our wineries pre-COVID and definitely post-COVID.
I’m hoping that’s something the committee does move on.

I’ll turn the rest of my time to MPP Hunter.

Ms. Debbie Zimmerman: Thank you.

The Chair (Mr. Amarjot Sandhu): Thank you. MPP
Hunter.

Ms. Mitzie Hunter: Thank you so much for your pres-
entations and for giving us the pulse of what is happening
within your sectors, as well as in the tourism industry
overall in Ontario.

As we look toward recovery, I wonder if each of you,
in the order in which you presented, could tell the
committee what the one thing is that you would most want
to see happen in order for your industry to make it through
this health crisis and rebound.

Ms. Debbie Zimmerman: Thank you. I think the one
thing we need from our government is simply to put the
focus on Ontario products. They have the regulatory
ability to do that. They’ve been doing a good job, pivoting
toward making sure that there is access available, but we
are competing with a blended product that gets a tax
benefit that gives the advantage to a foreign treasury. We
can’t have that continue. This is a long-standing problem,
and we’re really hoping that Ontario is first and foremost
in domestic policy in Ontario.

Mr. Scott Beck: Thank you, Debbie. Mine is fairly
simple: It’s resources. Our industry is the industry that
generates demand. We’re the sales and marketing arm of
our local communities. We have a long-term strategic
relationship with the accommodation sector, the way our
industry is funded. It’s a very important, very strategic
relationship that I think creates a wonderful partnership for

our communities. In order for us to be leading and be a
major catalyst for the recovery of our local communities,
we need resources to do sales and marketing.

The devastation of the accommodation sector revenue
rolls right into us. Without those additional resources, we
won’t be there to be part of the recovery of our local
communities.

Mrs. Beth Potter: Thank you, MPP Hunter, for the
question as well. It’s really hard for me to say just one
thing—

The Chair (Mr. Amarjot Sandhu): Twenty seconds
left.

Mrs. Beth Potter: —because I’'m coming at this from
a number of fronts, but if I did, I would say now that the
industry is looking for clear and concise information on
how to reopen, when they can reopen and who has the
authority over reopening policies, whether it’s the prov-
ince, the municipality or the local public health unit. They
need consistency—

The Chair (Mr. Amarjot Sandhu): I apologize to cut
you off.

Mrs. Beth Potter: Okay, thank you.

The Chair (Mr. Amarjot Sandhu): Sorry to cut you
off. We have to move to the government side for their
time. MPP Cho?

Mr. Stan Cho: Thank you very much, Chair, and
thanks, everybody, for coming in this morning. I guess,
Debbie, I'm going to lead with you, because I haven’t
spoken to you in just about 12 hours, so I need to ask you
a few more questions. But I appreciate you presenting to
the committee today.

Ms. Debbie Zimmerman: Yes, thank you.

Mr. Stan Cho: There has been some mention of some
regulatory changes. Specifically, you mentioned some-
thing about bag-in-a-box. For the sake of people watching
at home and maybe some the members who aren’t as
familiar with this particular ask, do you mind expanding
on what exactly that is and why that’s important to your
sector?

Ms. Debbie Zimmerman: Sure. I think everybody
knows that people are not spending a lot of time in grocery
or LCBOs. It’s come in, what they call “pantry load” and
leave. One of the products that they’re buying is bag-in-
the-box. That is a limited format. So that’s a large package
of wine. It’s in a box. You stick it in your fridge and you
have wine for a week. It’s limited to a couple of large
players, being our larger wineries. It’s not open to the rest
of Ontario wineries.

We’re asking that the government, through the LCBO,
direct the LCBO to have a product call so that more
Ontario wineries can access that format. Again, these are
some structural issues that have been long-standing. It’s
not new to this government. It’s long-past history that
needs to change. But it’s one way in which—we have
grapes that can go into that product call. We have grapes
in oversupply that wineries aren’t buying that could go
into that product call.

It’s a problem that doesn’t cost any money. It will
antagonize some of those who would maybe not like the
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competition, but it’s an Ontario product people are asking
for and they’re familiar with. So, a simple ask of the
LCBO is to open up that product call for us.

Mr. Stan Cho: Okay, thank you, Debbie. I have one
more question before I turn it over to MPP Khanjin. Are
there other regulatory changes we can do? I know that you,
in our past conversations, there has been some mention of
maybe some shelf space issues, or if there’s anything else
that you can mention now.

Ms. Debbie Zimmerman: [ think, again, these are
unprecedented times. Every country is looking inward to
be able to re-establish their domestic market. You can hear
it through the tourism side, which we’re so connected
with, as wineries, because of tourism.

The problems are that we need more shelf space for
Ontario. When I say “Ontario,” it’s 100%. It’s not a
portion of that bottle that is 25% and the rest of it is an
imported product. There are lots of things the government
can do to take a look at where the supports are. We want
the supports for a 100% Ontario product. It is a re-shifting
of your focus, and that’s what we’re asking.

Mr. Stan Cho: Okay, thank you very much, Debbie—

Ms. Debbie Zimmerman: Thank you. Nice to see you
again.

The Chair (Mr. Amarjot Sandhu): Thank you. Who
is next this time?

Mr. Stan Cho: Andrea.

The Chair (Mr. Amarjot Sandhu): MPP Khanjin,
yes?

Ms. Andrea Khanjin: Thank you. I want to thank all
the guests for their presentation. In my riding of Barrie—
Innisfil, agricultural tourism obviously plays a big role, so
I can sympathize with all your comments, Debbie. It
makes me think that we’re going into cuvée in that region
this summer, which has now been cancelled. So I wanted
to ask you about the impacts of things like that—

The Chair (Mr. Amarjot Sandhu): Three minutes.

Ms. Andrea Khanjin: —on people in the hospitality
industry, our students and how that impacts your sector
and what can help.

Ms. Debbie Zimmerman: Again, we have cancelled
our festival—our grape and wine festival—all of our
events this summer. So it’s a huge impact. As you’ve
pointed out, the agri-tourism side is also part of the region-
al economy here. It has a huge—for the region of Niagara
and any other region. We represent all of the growers and
wineries across the province, whether it’s in Pelee Island
or it’s in southwestern Ontario.

We’re in the same—we really think the shift, though, in
focusing on growing Ontario, where the province can,
without dusting up with the rest of the world. Every
country is looking inward to try to establish those domestic
policies. That’s the ask: focusing on where we can open
wineries responsibly—that’s the first ask—where we can
do that with public health. We’re willing to work with
public health on that as well.

So really it is, I think, a hand-in-hand approach with the
rest of tourism on how we can slowly open and access our
markets again, because that’s important to us.
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Ms. Andrea Khanjin: Thank you. And can you just
comment on the labour side of this and how it impacts
people who are looking to go into that industry?

Ms. Debbie Zimmerman: Yes. I didn’t touch on that
at all because it has been quite a problem for us. Obviously
our temporary foreign workers coming into the vine-
yards—that put us back a number of months. Getting PPE
has been a problem, obviously. We’re trying to access that
to keep the social distancing, and as you can read in the
news currently, there have been some challenges.

We’re doing okay on the grape side, meaning that we
have workers. There are some, I know, in the rest of the
industry—-

The Chair (Mr. Amarjot Sandhu): One minute.

Ms. Debbie Zimmerman: —the ag industry does not.
So it has been a challenge; there’s no doubt about it. But
we’re thankful there has been funding to help support
getting our workers in sooner than later.

Ms. Andrea Khanjin: Thank you.

The Chair (Mr. Amarjot Sandhu): MPP Smith, you
have 45 seconds.

Mr. Dave Smith: Thank you very much for that. My
question, actually, is for Beth Potter. I’ll try and be very,
very quick. I have Stoney Lake Cruises. I have Liftlock
cruises. | have a Westwind resort. I have fishing charters.
They only operate during the summer. What can we do to
help these operators get past this summer session if we’re
not able to open until June, July, August?

Mrs. Beth Potter: First of all, there is some liquidity
support that they’re going to need. They’re losing a good
chunk of their revenue for this year. When you make your
yearly income in a four- to five-month period and you lose
the first couple—

The Chair (Mr. Amarjot Sandhu): Thank you. I
apologize to cut you off. We’ll have to move to the
opposition side now. MPP Shaw?

Ms. Sandy Shaw: I’d like to start by apologizing to all
three of you. I would like to ask you all questions, but this
new three-panel format of the government doesn’t really
give us adequate time, so I’d like just to say that I’'m going
to focus my questioning on the Tourism Industry Associ-
ation of Ontario.

Beth, you have said some really stunning things, like
40% of businesses are unlikely to survive this crisis. We
have the government; they have lots of planning tables,
which is excellent. But we’re in this crisis now, and you
have been proposing some very immediate and direct
supports.

I noticed that there was a letter that was written to the
Minister of Finance that very specifically says that one of
the recommendations that you would say is to freeze rent
evictions by passing legislation, which I think is critical
because that’s what people are struggling with right now.
We know that small businesses, commercial businesses,
are being evicted, and we want some businesses to be left
standing when we try to rebuild this economy.

You also talked about getting money into the hands of
individuals by having the province enhance the CERB. 1
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believe that Ontario is one of the few provinces that has
not enhanced the CERB for individual money.

Can you talk a little bit more about some of those very
direct supports that you would like to see the government
make?

Mrs. Beth Potter: Absolutely. First of all, a morator-
ium on commercial rent evictions is absolutely imperative.
We did not see the pickup by landlords of the rent
assistance program the way that we had hoped it would be,
and so we are still looking at many thousands of busi-
nesses that won’t be able to continue paying their rent. Not
only that, but as we go forward and they do start to reopen,
they will be reopening in a reduced capacity at the begin-
ning and so will not have the opportunity to generate the
same kind of revenue and meet the same kind of rent
needs. So a moratorium on commercial rent evictions is
imperative.

As for enhancing the CERB, if you just take Toronto as
an example, and you have somebody who is laid off and
they’re getting $2,000, that entire $2,000 is going to
paying their residential rent, and they’re digging into their
savings in order to pay for anything else, whether it’s cell
service, Internet, food etc. We are diminishing the capacity
of our consumer spending by not supporting the CERB.

Ms. Sandy Shaw: Yes, thank you for that. [ would just
like to reiterate your comment that small and medium-
sized enterprises are the backbone of our economy, and
most of those are run by women and run by newcomers
and people in our racialized community. This is impacting
them hard and it’s impacting them now, and we need relief
right now. So I thank you for all of your suggestions. The
minister said that she’s looking for suggestions. Here are
some concrete things, and I think that I would like to see
this government pick up on those.

What I’m going to do now, though—thank you, Beth—
is that I’'m going to pass it over to MPP Stevens, who has
some questions as well.

The Chair (Mr. Amarjot Sandhu): MPP Stevens.

Mrs. Jennifer (Jennie) Stevens: I’'m going to direct
my questions to Debbie Zimmerman this morning

Good morning. Thank you to all three presenters.

As we know, the world is facing an unprecedented
global health, social and economic emergency with the
COVID-19 pandemic. We have 180 wineries here in
Ontario, and most of them are family operated, with fewer
than 20 employees.

The Chair (Mr. Amarjot Sandhu): Three minutes.

Mrs. Jennifer (Jennie) Stevens: Debbie, due to
physical distancing measures keeping people at home and
preventing tours and tastings at wineries, it’s slowing the
business at restaurants featuring Ontario VQA wines.

Can you talk about some of the gaps that you might see
are present from the current COVID-19 business program
supports that the federal and the provincial governments
have put in place and what supports have been created in
your industry during the pandemic?

Ms. Debbie Zimmerman: Thank you, Jennie. It’s nice
to see you.

The shuttering of wineries—the challenge is reopening
and how we manage to comply with public health rulings
on that social distancing as well as tasting. That’s our
business. People want to come in and taste wine. They
want to be able to congregate. So those are the challenges.

Are the supports there? Yes, but I think government
policy that can direct the LCBO to have a focus on our
domestic product—and that’s front-loading the front ends
of the LCBO with Ontario products. People want to get in
and get out—the bag-in-the-box that I was explaining
earlier. We’re trying to do our part, like all small busi-
nesses. We represent 500 farm families, as part of the 180
wineries that are small businesses in this province. Have
the supports been there? Yes. But I would say that there
are many more we can apply that are in government policy
today that we can—if we redirect that focus to domestic,
that’s where it will best help our industry in the long term
to be sustainable. As you know, a bottle of wine—

The Chair (Mr. Amarjot Sandhu): One minute.

Ms. Debbie Zimmerman: The economic impact of
$4.4 billion—like my other colleagues on this call today—
has a huge impact on our region. So I think you have to
look inward to the levers that you already have.

Mrs. Jennifer (Jennie) Stevens: Adopting three-tier
distribution through the LCBO—can you expand on that a
little bit and how that would help with the $850 million
per year that winery tourism alone generates?

Ms. Debbie Zimmerman: The sale of a VQA wine is
treated like an import through the LCBO. It’s adopting a
model that has been adopted in BC and adopted in the
United States—is to treat a domestic product as a different
sale as it goes through the LCBO. Don’t treat it as an
import—

The Chair (Mr. Amarjot Sandhu): Sorry to cut you
off. We have to move to the second rotation now. We’ll go
to the government side this time.

MPP Smith.

Mr. Dave Smith: ’'m going to go back to the tourism
side of this. My question is for Scott Beck at Tourism
Toronto. But I’d like to point out that because we have two
rounds, we’re actually able to ask more than one individ-
ual a question.

For Tourism Toronto, specifically: How do we get
people to come back to Toronto? How do we get them to
have that sense of safety and re-promote it so that people
feel they can come back and travel into these areas?

Mr. Scott Beck: I think there’s a great road map with
how the SARS recovery was handled. I think, first and
foremost, it’s showing the re-engagement of the local
residents with all of those same, exact products and
services that visitors are intrigued with. We’re going to be
back in restaurants. We’re going to be back at our favour-
ite music venues. We’re going to be back at festivals. We
need to capture that and share that and show them that
local residents are feeling safe in their community. Then I
think it’s a very important and very strategic communica-
tion program that is done through earned media that starts
very local, again, and regional and then expands out as
regulations ease for cross-provincial and cross-border
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travel. But MPP, I think it’s going to be based on the
experience our locals are having in re-engaging with their
community. That’s where it’s going to start. We can show
the world all the things that we’re doing that made us a
safe and incredible place to visit.
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Mr. Dave Smith: Thank you very much for that. My
next question is actually for Ms. Zimmerman. Buckhorn
winery is just south of my riding, and they have an agri-
tourism business that’s involved with growing grapes and
with the winery. What can we do to help them on the
tourism side? What they have said to me is that the crop
growing itself breaks even, but it’s the tourism where they
generate their profit. What types of things can we do that
are non-financial, like a regulatory change, that would
help them on the tourism side?

Ms. Debbie Zimmerman: That’s a good question.
Again, | think it will be applicable to their tasting room—
the things that they can do to extend having a glass of wine
outside the perimeter of their winery. Those regulations
are very Prohibition-like. I think if you look inward, some
of the regulations that are currently existing are
Prohibition-like in terms of allowing people to drink a
glass of wine outside of the current circumstances.

I think the focus on Ontario will give you that breadth
of opportunity to do more things for our domestic industry.
There’s a support program called the VQA Wine Support
Program. It needs to be uncapped. It’s a capped program,
but if you look at how our tax structure is built in this
province, it is giving an international/domestic blend
product an advantage over our Ontario products. You have
the money to help us in our alcoholic beverage industry;
it’s just going to the wrong product. It needs to be reshaped
so it focuses on Ontario. In there, you’ll see that if we start
focusing on our domestic side, I don’t think we’ll have any
problem on our tourism side. That’s part of the problem.

The Chair (Mr. Amarjot Sandhu): Three minutes.

Mr. Dave Smith: Thank you very much for that. Since
I’ve been able to ask questions of all three of you, I’1l pass
it on to my colleague Ms. Skelly.

Ms. Donna Skelly: Thank you, David. My question
once again is to Debbie Zimmerman. Thank you for your
presentation. We do have a lot of draconian measures in
place, I would suggest, that prevent people such as your-
self and your industry from being able to grow its market.
Can you give us more examples of things that we can do
that you were just sharing with my colleague MPP Smith?

Ms. Debbie Zimmerman: Yes, thank you. I appreciate
the question. The VQA Wine Support Program is one of
them. There are taxes at the cellar door that are not applied
anywhere else. When I’'m saying “at the cellar door,” the
on-site winery—it’s called 6.1%. You’ll hear that from my
colleague Richard Linley from OCW, the Ontario Craft
Wineries association, this afternoon.

I think the better box that we need to build—Ilet’s not
be so afraid that adults aren’t responsible. I think that’s
how we’ve come at alcohol. I appreciate that we need to
be responsible when it comes to our young adults. But we
need not be so worried that having a glass of wine after 9

o’clock at a winery is going to impugn us, or buying wine
at the LCBO after 9 o’clock—

Ms. Donna Skelly: Debbie, may I just jump in on that?

Ms. Debbie Zimmerman: Yes.

Ms. Donna Skelly: There was an initiative that I know
that we’ve brought in, and it allows—

Ms. Debbie Zimmerman: Yes, you did.

Ms. Donna Skelly: Just speak to that. I think that was
one example of these types of initiatives that we should be
leaning towards.

Ms. Debbie Zimmerman: Exactly. As long as you
recognize that the focus should be on our domestic
product—every other country in the world has supports for
their domestic product at